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	 - Neal

FWCCA 2011
Calendar of Events

January 26	 Regional Networking & Table Show, 5:30pm-8:30pm
		  Ocala, FL, Holiday Inn, I-75

March 9		  Regional Networking & Table Show, 5:30pm-8:30pm
		  Orlando, Fl, Sonesta Orlando, 60 S. Ivanhoe Blvd.

March 26		  FWCCA Bill Williams Scholarship Foundation Awards 		
		  Gala, Sonesta Orlando, FL		

July 13-17		 FWCCA Convention & Trade Show, Omni Champions 		
		  Gate, Champions Gate, FL

August TBA	 Regional Networking & Table Show, 5:30pm-8:30pm
		  Ft. Lauderdale, FL

October TBA	 Regional Networking & Table Show, 5:30pm-8:30pm
		  Tampa, FL

	 	

It is hard to believe 2010 is coming to a close, but for 
many, including myself, it’s a year that we are happy 
to have behind us.  It has been a difficult time for our 
industry.  We have faced postponed projects, downsizing 
and reduced profit margins.  But finally, the construction 
outlook is beginning to look more positive.   Although 
there are still challenges ahead, it appears that 2011 will 
be a better year for most of us.
	 As business owners and as employees, a major 
challenge will be staying focused and making the right 
decisions as the economy improves. This is not the time 
to relax, but rather the time to assess what we learned 
about ourselves and our company during the past year, 
and make improvements for the future.  We must sharp-
en our skills so we can make the most of the opportuni-
ties that are slowly coming back to our marketplace.
	 This is where FWCCA can help.  The primary 
purpose of FWCCA is to provide the tools and knowledge 
you need to be successful. Whether through our quality 
education programming or through our networking oppor-
tunities, FWCCA can help prepare you for a better 2011.   
We all gain from the collective knowledge and experience 
of others, but it takes all of us working together if this 
wisdom is to be shared.  I encourage you to use all that 
FWCCA offers to help prepare you and your business for 
the brighter road ahead.  Remember, the FWCCA pro-
vides the opportunity; but you make it happen.
	 On behalf of the FWCCA Board of Directors, I 
send you best wishes for a joyous holiday season and a 
prosperous New Year.
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 Executive Vice President’s Report
  BY JANICE FICARROTTO

It is amazing to me that 2010 is gone and we are work-
ing our way into 2011 so quickly! I want to wish everyone 
a Happy, Prosperous New Year and hope we all see a 
drastic improvement in our economy by the end of the 
first quarter.   I know you are all working twice as hard as 
in years past for any fragment of work you can secure.  
I’ve heard from many of you how difficult the past 2 years 
have been.  Let’s all think positively that 2011 will be the 
turning point for this terrible recession.

I’d like to bring you up to date on what’s been happen-
ing at Headquarters since our last publication.  As many 
of you know from the barrage of e-mails we send out, 
we are working on our Annual Awards Program which is 
being held this year in conjunction with the Foundation’s 
Annual Gala and Fundraiser on March 26th here in Or-
lando at the Sonesta Hotel at Lake Ivanhoe Blvd.  Even 
with this poor economy, I’m very happy to see so many of 
our manufacturer members sign up for major corporate 
sponsorships.  Once again, without their continues sup-
port, events like the Gala would not be possible.  We are 
currently trying to secure corporate tables and additional 
sponsorships so when you receive your mail, please plan 
on supporting this very worth while event.  Remember 
the proceeds from this event go towards scholarship 
awards at the July Convention, being held this year at 
the Omni Hotel at Champion’s Gate just outside Or-
lando.  Needy students of FWCCA member employees 
can make application any time after March 1st for review 
by the Scholarship Trustees.  If you can not purchase a 
table or do a sponsorship, please consider a tax deduct-
ible donation to support this great industry effort.

I currently am working on lining up speakers for our edu-
cational sessions at the convention on both Friday and 
Saturday.  Last year’s classes were very well received by 
our members and both the Board and I believe it would 
be helpful to continue with this educational process.  So, 

if you are a manufacturer member who has a new prod-
uct or service you wish to expose our membership to, 
please contact me at the Association’s office – 407-260-
1313.  Each class block is  either a one or two hour seg-
ment.  You would need to submit a program outline and 
a resume on the presenter for our review.  This can be 
submitted at any time between now and April 1st.  Please 
call me with any questions you may have on details.

Approximately 60% of the trade show is already sold out 
however, we have a number of exhibitors pending due to 
new budgeting for 2011.  Hopefully, within the next month 
or so, many of those will commit and I will safely be able 
to report we are Sold Out – once again!
If you are a previous show exhibitor and have not se-
cured your space yet, call me as soon as possible so 
we can hold something for your organization.  I cannot 
promise that in 3 months, there will still be space avail-
able.  I will begin making personal phone calls this month 
and that usually secures the remaining exhibitors.

Our next Regional meeting is planned for January 26th 
in Tampa at the Doubletree Hotel located at 4500 West 
Cypress in downtown.  We have two great speakers 
lined-up so please be sure to make your reservations 
quickly.  The next Regional will be in Orlando – details to 
follow around the first of February.

We are still in need of committee personnel to help fill 
spots on the Publication Committee and Technical Edu-
cation Committee.  If you think you might have an inter-
est in serving, please call me.  We need everyone’s help!  
This is your organization – get involved. 

I look forward to seeing many of you in Tampa at the end 
of the month and remember, call me even if it’s 
just to say “hi” and get caught up on industry 
happenings.
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Revising ASTM 
Standards – C926

At present there are a myriad of changes being proposed for 
the ASTM Standards that govern stucco in the Florida Building 
Code. There are two basic types of changes that are under-
taken, editorial and content, and by far the most common are 
editorial. This involves things like making a term used in one 
section consistent with the term used in another section or in 
a referenced standard. Sometimes this is a daunting task as 
definitions must be checked in all the appropriate standards 
and then checked against definitions for the same term in the 
general committee. Mostly this type of change has little effect 
on the application of plaster. It is the content changes that can 
come back to bite you.

Rest assured that for the most part the members of the task 
group that recommend these changes are trying either to 
clarify the language currently in the standard, update current 
practices to accommodate new products or methods, or to as-
sign responsibility to the best suited party.  It would seem on 
the surface that this should be a fairly easy task to complete. 
However, it can take many years to actually change a content 
section. ASTMs are regarded as the premier standardization 
format in the world. They are recognized and used by many 
countries, though written and adapted by members throughout 
the U.S and Canada. Therein lies the rub. Content changes 
must be approved by everyone in both countries. Since plas-
tering is done differently in different locations, finding common 
ground can be difficult. Consider the desert climate of the 
Southwest U.S versus the wet climate of the SE. For example, 
do they really need two layers of WRB (water-resistant bar-
rier) over frame construction in an area where it rains once 
per century whether they need it or not? So, it takes time.

Here are some of the items currently being considered:

ASTM C926

1)	 Add definitions for “barrier wall” and “drainage wall” 
to help differentiate between requirements for direct applied 
stucco (over block, concrete, etc…) and stucco applied to a 
metal plaster base.

2)	 Add a definition for “nominal thickness.” This one is 
an obvious problem to any stucco contractor. The 
proposed definition is, “a thickness to which a varia-
tion is to be expected and anticipated due to 

Continued Back Outside Cover
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REGIONAL LUNCH MEETING 
WITH TABLE TOP DISPLAYS
AND EDUCATIONAL PROGRAMS

	 	 	 	 JANUARY 26, 2011 - DOUBLETREE HOTEL TAMPA AIRPORT WESTSIDE	 	
	 	 	 	 	 	 	 4500 West Cypress Street, Tampa, Fl 33607

	 	 	 	 	 	 	 	 11:00-1:30 P.M. 

	 	 	 	 	 	 SPEAKER I: KEN BUSCHLE, CSI, LEED AP with Gora/McGahey Architects, Ft. Myers, FL

						      TOPIC: “BUILDING GREEN”
  							       • 	 Introduction to US Green Building Council			 
		    					     • 	 Introduction to LEED Green Building Rating System		
							       • 	 How CSI’s Master Format System can help
	 	 	 	 	 	 SPEAKER II: JOHN LANKFORD Action Coach opf  Pinellas
	 	 	 	 	 	 	 2007 & 2008 North American & Global Coach of  the Year	 	 	

	 	 	 	 	 	 TOPIC: “MAKING THE PHONE RING”

	 	 	 	 	 	 	 •	 Expanding on Current Relationships		 	 	 	
	 	 	 	 	 	 	 •	 Creating New Relationships which lead to new opportunities	 	
	 	 	 	 	 	 	 •	 Lead Tracking - What works and What doesn’t
	 	 	 	 	 	 	 •	 The art of  Preparation & Planning - “No more winging it”

Lunch will be served at 12:00 Noon

FWCCA
PO BOX 180458 ~ CASSELBERRY, FL 32718-0458

(407) 260-1313 ~ FAX (407) 260-5732 ~ EMAIL: FWCCA@IAG.NET

Lunch with Speaker - ($25.00 Per Person for FWCCA Members - *Non-Members $75.00 Per Person)
	 (*$50.00 will be applied towards 1st years FWCCA dues of  $175.00 if  you join within 30 days of  event)

Company Name:	 ________________________________________________________________________
Address:		 ________________________________________________________________________
City: _____________________ ST: _____ Zip: _______________ Phone: ____________________________

Attendee Names:	___________________________________	 _______________________________
	 	 ___________________________________	 _______________________________
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ANNOUNCING- The Seven 
Strategies Proven to Grow 
Your Business in 2011

“Learn what actually worked for 14 business own-
ers that increased their revenues in 2010”

FROM: The #1 Business Coach in America in 
2008 and 2009

Results are John Lankford’s passion, and he is 
an expert at coaching business leaders and their 
teams to make the leap between complaining 
about the economy to outperforming their com-
petition. His business clients have grown their 
revenues or profits between 37% 640%. His fun 
and lively approach motivates others to embrace 
new ideas that work, as he emphasizes align-
ment and accountability to help ensure everyone 
is behind the effort to achieve clearly defined 
goals. If you want to learn how to outperform 
your competition, join us for lunch.

John offers strong proof of performance with 
more than 25 years of experience in develop-
ing leaders in many different industries. Before 

becoming a Master Certified Business Coach 
and Partner for ActionCOACH Pinellas, his ca-
reer has included executive positions with three 
Fortune 500 companies: Ford Motor Company, 
Comcast University, and Ascension Health. He 
has also presented nationally at the Disney 
Institute, the Worldwide Conference on Work 
Teams and the International Conference for 
Performance Improvement. In addition to being 
an author, he has also been an adjunct college 
professor.

A dynamic presenter, John applies his real world 
experience as a national conference keynote 
speaker and has designed and implemented ex-
ecutive education and leadership programs with 
GE, the University of Michigan Business School, 
and the Center for Creative Leadership. He has 
been tapped as an expert business source by 
prominent media such as The New York Times 
and CBS and is currently a syndicated business 
columnist.

	 John.Lankford@ACPinellas.com
__________________

					   
“The sales training and new sales system we 
have designed and are now experiencing have 
significantly helped our teams approach to clos-
ing more leads to clients up over 100% in last 90 
days. Since our marketing plan and efforts have 
produced the highest number of leads in the first 
quarter 2010, than in any quarter in our compa-
nies history= the combination is powerful.”   
                                                                           
                     -Joe H, CEO Kitchen Remodeling/ 
Manufacturing Company

Action Coach, 
John Lankford, 
to speak at 
FWCCA’s 
January 26, 
2011 Regional 
Lunch Meeting 
in Tampa, 
Florida
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FWCCA Scholarship Foundation
Gala

March 26, 2011
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APPLICATION/CONTRACT FOR EXHIBITS, SPONSORSHIPS AND ADVERTISING 
FLORIDA WALL AND CEILING CONTRACTORS ASSOCIATION

SOUTHEASTERN TRADE SHOW – JULY 15 – 16, 2011
LOCATION: Omni ChampionsGate, ChampionsGate, FL

PLEASE PRINT OR TYPE FORM CLEARLY!

Name of Company	________________________________________________________________
Representative (to receive exhibit correspondence) _______________________Title _________________
Mailing Address 	_____________________________________________ Phone 	_______/_________
City, State, Zip 	______________________________________________ Fax 	________/_________
Please reserve the following:
     Standard Exhibit Booth(s) Cost:  $850 first booth, two and over $750.00/ea. (FWCCA members); 
$1,100 per booth (all     	      others)
     We wish to have __________ (# of booths).  Our choice of booth space is:
    1st choice _____________  2nd choice ________________ 3rd choice __________________
     (If ordering more than one booth, list 1st, 2nd and 3rd choices of combinations.)

     One-line identification sign should read: 	______________________________________________
     To what other industries do you sell (so we can invite them to the Trade Show?) 	______________

  Payment Options 	  Check for full amount is enclosed.	  Check will be sent within 10 days. 
	               Please mail an invoice.

Payment Policy: Payment is required for confirmation of space.  FWCCA will hold your choice of 
space ten (10) days pending receipt of check; after that, re-assignment may take place.  
Cancellation Policy: If you should find you are unable to exhibit, your payment  will be forfeited.  No 
refunds will be available. 

   INFORMATION ON SPONSORSHIPS AND PROGRAM BOOK ADVERTISING

       We would be interested in sponsoring an event or other part of the convention.
        Please call with information.
      Please reserve the following advertising space in the Convention Program Book, per rates shown 

in Exhibit Brochure, and bill us. Camera-ready copy is due May 1, 2011. 
	 Double Page Center Spread 7”W x 8”H $475	                Inside Front Cover 3½”W x 8”H  $375

Full Page (Random Placed) 3½”W x 8”H $250		          Inside Back Cover3½”W x 8”H $375
Half Page (Random Placed) 3½”W x 3-7/8”H $175       Outside Back  3½”W x 8”H $425

(Dimensions shown are printing area – no bleeds available – black ink only.)

	 We will contribute ___________________ door prize(s) to be given away in Exhibit Hall.  
	 Prize(s) are: _____________________________________________________________

In applying for Exhibit Space, we agree to abide by the Rules and Conditions outlined in the Exhibit Brochure. 
Signature of Person Authorizing Order ________________________ Printed Name ______________
Title ___________________________________________Date Signed 	______________________
Address if different from company address listed at top of application page: 	____________________
	________________________________________________________________________________

Mail or FAX to:  Florida Wall and Ceiling Contractors Association,
PO Box 180458/Casselberry, FL 32718-0458 FAX:  407/260-5732



	 	 LAFARGE FULL PAGE

With the Rapid Deco® Level 5 System the highest quality finish is no longer the 

hardest to achieve. The System’s skim-coated drywall and matching joint compound

allows for consistently smooth walls and ceilings to be finished in a fraction of the

time it takes for traditional level 5 methods. Just install it like a level 4 finish—

it’s that simple. Find out more at 1-800-237-5505, or www.rapiddeco.com.

TAKE LEVEL 5 TO THE NEXT LEVEL.
www.lafargenorthamerica.com

© 2007 Lafarge North America Inc. Herndon, VA

MAKE THE FINISHING PROCESS SMOOTHER.

LITERALLY.

®

RD_Smoother Process(FWCCA)  4/30/07  11:04 AM  Page 1
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FWCCA Advertising Space
Agreement

Please fill out all portions of this form and return it 
with your check and camera ready advertisement.

Advertisers Name:	 _________________________
Contact Person:_____________________________
Address:___________________________________
City: ___________________ST:___ Zip:__________
Phone:_____________________
Signature:__________________________________

All advertising rates are based on 4 issues of the news-
letter. One full year of advertising published quarterly.
Please check publication issue for ad commencement:

Feb. 1 Deadline for March Issue _____ 	
May 1 Deadline for June _____
Aug. 1 Deadline for September   _____ 	
Nov. 1 Deadline for Dec. _____
Please identify ad space desired (Sizes are fill space):

Full Page (8” x 10 1/2”)	 $1,000.00	 ______
Half Page (5” x 8””)		  $750.00	 ______
Quarter Page (3 3/4” x 5”)	 $400.00	 ______
Back Outside Cover 2/3 Page (8” x 8”)
				    $1,200.00	 ______
Back Inside Cover (8” x 10 1/2”)	
				    $1,200.00	 ______
Front Inside Cover  (8” x 10 1/2”)		
				    $1,200.00	 ______
		
Please include “Camera Ready”, black and white or 
color copy , spec to size. A digital file may be emailed to: 
fwcca@iag.net (subject line: FWCCA Ad Copy) or mailed 
on a CD to the address below. Please submit the digital 
file in a high resolution format, print ready pdf, jpeg, eps 
or tiff.

For further information contact the FWCCA
Publications Department at (407-260-1313)

PO Box 180458
Casselberry, FL 32718-0458

NEWS FROM ASTM INTERNATIONAL
Proposed New ASTM Standard to Facilitate Design and Instal-
lation of Firestop Systems

W. CONSHOHOCKEN, PA., December 29, 2010 -- A proposed 
new ASTM Internation standard will facilitate coordination 
etween designers and installers of firestop systems in con-
struction projects.

ASTM WK30772, Guide for Installation of Firestop Systems, 
is being developed by Subcommittee E06.21 on Serviceability, 
part of ASTM International Committee E06 on Performance of 
Buildings.

“The goal is to have an ASTM document that can become a 
standard to reference during the process of planning and later 
installing firestopping systems, “ says James P. Stahl, Jr., vice 
president of engineering, Specified Technologies, Inc., and a 
member of E06. “ASTM WK30772 will provide background 
about the properties of the materials, as this is a key consider-
ation on many construction projects.”

In addition to being used by those who design projects where 
firestopping is required and thos who install firestopping 
systems, the proposed new standard will be a useful reference 
document for those who supply firestopping products to the 
construction industry.

Stahl encourages an all-encompassing cross section of ex-
perts to join in the development of ASTM WK30772.

“Bridging the gap between the technical minds that develop 
and formulate the products and thos who install the products 
on a daily asis is going to be the key to our task group’s suc-
cess,” says Stahl, “We are looking for manufacturers, contrac-
tors, installers, suppkiers, architects, engineers and other 
interested parties.”

To purchase ASTM standards, visit www.astm.org and searcy 
by the standard designation number, or contact ASTM Cus-
tomer Relations at 610-832-9585, service@astm.org.



the nature of the application process and the allowable varia-
tion of the plane tolerance of the base.” There are, however, 
two sides to this argument. One the one hand, leaving the 
term open, as in this definition, can be viewed as protecting 
the sub from the problem of substrate abnormalities or as 
giving the sub a way to skimp on the coverage. On the other 
hand defining an acceptable depth tolerance factor could 
help as well. The problem lies in what is an acceptable factor 
for plus and minus. Some have suggested percentages, but 
how do you measure 10% +/- while applying a finish coat of 
⅛ in? How about a factor of ⅛- to ¼+? How do you allow a 
⅛- to a ⅛ finish? It becomes too convoluted to attach specific 
tolerance to specific coats. My personal opinion is that any 
specific requirement is just feed for the legal profession. After 
all a nominal 2 X 4 isn’t; it’s 1½ X 3½ and I don’t hear lawyers 
griping about that.

3)	 Add definition of “solid substrate.” This is for clarifica-
tion purposes to differentiate between concrete, masonry, 
brick, stone, precast, etc… and sheathing, wood, gypsum 
or any other. This term may get changed to “solid base” but 
either way, the rest of the standard will change to reflect the 
new definition.

4)	 Add to General Information
A1.6.2 The plane tolerance of the substrate shall be not more 
than 1/4 in. in 10 ft (3.1 mm/m). 

To clarify that substrates out-of plane by more than this are 
subject to rejection by the sub as unfit for plastering.

5)	 Add to A2.3 Relief from Stresses
A2.3.1 For information on the requirements for control joints 
and perimeter relief, where a metal plaster base is employed, 
see the Installation Section of Specification C 1063.  Solid 
plaster bases are exempt from these criteria, except as stated 
in Section 5.2.2.

To clarify that control joints are not necessary in direct applied 
stucco.

Florida Wall & Ceiling Contractors Association
PO Box 180458
Casselberry, Florida 32718-0458 Presorted Standard
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6)	  Re-write Section 5.2.3.  and add Section 5.2.4
5.2 Surfaces of solid bases to receive plaster, such as 
masonry, stone, cast-in-place or precast concrete shall be 
straight and true within 1/4 in. in 10 ft (2.1 mm/m) and shall 
be free of form oil or other elements, which would interfere 
with bonding. Conditions where the surfaces are out of toler-
ance shall be corrected prior to the application of the plaster.  
Form ties or other obstructions shall be removed or trimmed 
back even with the surface of the solid base.

Separates bond issues due to substrate abnormalities from 
thickness issues due to out-of-plane substrates.  Thickness 
issues frequently relate to out of tolerance shells as it is not 
uncommon to encounter concrete construction that does not 
comply with ACI 117. Hence the approach to remedy should 
be contained in the standard.  The solution should be ad-
dressed by several parties including the designers, contrac-
tors and owners and not dictated by the sub. 

Add new Section 5.2.4
5.2.4 Where total plaster thickness will exceed the values 
specified in Table 1, a furred or self-furring metal plaster base 
system shall be installed in accordance with Specification 

Specifically addresses thickness issues due to rustications 
or other specified instances while separating the issue from 
both bond and out-of-plane issues. At the same time, it 
doesn’t limit the system to metal in order to accommodate 
pvc accessories used to create rustications.

These are just some of the proposals being considered at 
present. There are at least as many in C1063 as well. Bear in 
mind that this language is merely proposed at this point. It is 
likely that each item will change somewhat in its’ final format, 
if they pass at all. 

Some of these changes can have far-reaching consequenc-
es. Knowing the content of the standards can help keep you 
out of court and save time and money on call-backs. Copies 
of the current standards are available for a small fee at www.
astm.org. 

ASTM Continued


